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Abstract: It is a way for business to connect with a global audience and target specific demographics by utilizing the power of the
internet. By employing strategies such as search engine optimization (SEO), social media marketing, content marketing, email,
marketing and online advertizing, business profitably increase brand awareness, generate leads, and drive conversation in the
digital space.

The study analyzes to reach their target audience in a cost-effective manner, through the digitalization by use of various online
platforms to showcase their products or services and measure the performance of their strategies based on real-time data
insights of digital marketing.
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L. INTRODUCTION

Digital marketing is the component of marketing that utilizes internet and online based digital technologies such as desktop
computers, mobile phones and other digital media and platforms to promote products and services. Its development during the
1990s and 2000s changed the way brands and businesses use technology for marketing. As digital platforms became increasingly
incorporated into marketing plans and everyday life, and as people increasing use of digital devices instead of visiting physical
shops, digital marketing campaigns have become prevalent, employing combinations of search engine optimization (SEO),search
engine marketing (SEM), content marketing, influencer marketing, social media marketing, social media optimization, e-mail direct
marketing, display advertising, e-books, and optical disks and games have become commonplace. Digital marketing extents to non-
internet channels differentiate digital marketing from online marketing.

Digital marketing is a set of powerful tools and methodologies used for promoting products and services through the internet. It
include wide range of marketing elements than in traditional business marketing due to the extra channels and marketing elements
than in traditional business marketing due to the extra channels and marketing mechanisms available on online. Digital marketing
moves at the speed light to keep up a strong foundation with the judgment to think critically, act independently and be relentlessly
creative. Internet is an element to make the life easy and faster. In the traditional marketing.

1. REVIEW OF LITERATURE
This literature review aims at providing a comprehensive and consolidated representation on how Digital Transformation in
marketing has so far, influenced value making for businesses and discuss prospective ways ahead. In particular, current key
concepts that need to be redefined have been spotted, as well as challenges in the digital marketing sector that need to be tackled
with regards, especially, to social media and mobile marketing. A new structured approach is proposed on how businesses can stay
up to date, exploiting the advantages, while minimizing the effects of disadvantages, of an almost inescapable decision to adopt,
develop and implement a digital marketing strategy.

A. Objectives

1) To understand the concept of digital market in India.
2) To analyze the cost effectiveness of digital market
3) To compare the traditional market and digital market
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1. RESEARCH METHODOLOGY
In the present work, the study of digital marketing mainly comprises of people, business and the employees of the company. Three
questionnaires were prepared for each entity. The questions were related to know the attitude towards the use of digital marketing by
the company, reasons for the growth of growing market and the impact on the volume of turnover of the marketing.

A. Components Of Digital Marketing
1) E-mail

2) Social media

3) Affiliate marketing

B. Comparison Between Traditional And Digital Marketing

Traditional marketing is the most recognizable form of marketing most people are used to traditional marketing due to its longevity.
Some examples of traditional marketing include tangible items like ads in a newspaper or magazine. It also includes a billboard,
brochure, commercial on TV or radio, poster, etc.

It is a non-digital way of marketing. Whereas digital marketing uses various digital channels to reach customers. Some comparisons
are given below:

1) Traditional Marketing

o Offline marketing channels (print, TV, radio, billboards)
e Physical advertising (brochures, flyers, business cards)
e Event marketing (trade shows, conferences)

e  Word-of-mouth marketing

e Direct mail marketing

2) Digital Marketing

e  Online marketing channels (social media, email, search engines)
o Digital advertising (Google Ads, Face book Ads)

e Content marketing (blogging, video, and podcasting)

e Influencer marketing

e Analytics-driven marketing

C. Types Of Digital Marketing

1) Content Marketing: Creating valuable content to attract and engage a target audience.

2) Social Media Marketing: Using platforms like Face book, Instagram, and Twitter to promote products and interact with users.
3) Email Marketing: Sending targeted emails to nurture leads and communicate with customers.

4) Affiliate Marketing: Partnering with affiliates to promote products in exchange for a commission on sales.

5) Influencer Marketing: Collaborating with influencers to reach their followers and enhance brand credibility.

6) Video Marketing: Creating video content to engage audiences, often on platforms like YouTube.

D. Sampling Method
The sample size taken is 20 which have been selected by random sampling.

E. Tools For Data Collection
Questionnaire is the main tool for data collection.

F. Statistical Tools Used
The following are the statistical tools used in this Article to get specific results.
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v. DATA ANALYSIS
1) How the digital marketing helps in developing the performance of employees?

a) \ery high

b) High

c) Medium

d) Low
Very high High Medium Low
30 50 15 5

®Very high
H high
" medium

H|ow

Interpretation: From above chart we know that 30% of people of a country are very high in their performance then 50%of people are

high with their performance remaining 15% and 5%people feel their work as medium and low. So people are enjoying their work
with digital marketing.

2) What is your opinion on digital marketing?
a) Highly satisfied

b) Satisfied

c) Dissatisfied
Highly satisfied Satisfied Dissatisfied
65% 30% 5%

H Highly satisfied
B Satisfied

M Dissatisfied

Interpretation: From above chart we know that 65% of people highly satisfied with digital marketing then 30%of people are
satisfied remaining 5%people feel dissatisfied.
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3) What is your opinion on facilities provided by digital marketing?
a) \Very satisfied
b) Satisfied
c) Need more facilities
d) Dissatisfied

Very satisfied Satisfied Need more facilities Dissatisfied

21% 61% 15% 3%

B very satisfied

B satisfied

¥ Need more
facilities

B dissatisfied

Interpretation: From the above chart; we know that 21%of people are very satisfied with the facilities then next 61%of people are
satisfied with facilities remaining 15% and 3% people need more facilities.

4) How is the Growth of digital marketing?
a) Yes
b) No

Yes No

97% 3%

M Yes
" No

Interpretation: From the above chart; we know that 97%of people see the growth of digital marketing remaining 3% people don’t see
the growth of digital marketing.
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5) How the digital marketing is helping in branding of products?
a) Strongly agree
b) Agree
c) Strongly disagree

Strongly agree Agree Strongly disagree
53% 40% %

M Strongly agree
H agree
Strongly disagree

Interpretation: From the above chart; we know that 53% of people are strongly agree with digital marketing . The next 40% of people
are agree with digital marketing remaining 7% of people strongly disagree.

6) What is your opinion on safety measures provided by digital marketing?
a) Highly satisfied
b) Satisfied
c) Dissatisfied

Highly satisfied Satisfied Dissatisfied

53.8% 30.8% 15.4%

B Highly satisfied
satisfied
dissatisfied

Interpretation: From the above chart; we know that 53.8% of people are highly satisfied with safety measures .The next 30.8% of
people are satisfied remaining 15.4% of people are dissatisfied.
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7) Whether the people are aware about digital marketing?

a) Yes

b) No
Yes No
76.9% 23.1%

Hyes

no

Interpretation: From the above chart; we know that 76.9% of people are aware of digital marketing remaining 23.1% people are not
aware of digital marketing.

8) How is the attitude of employees towards the digital marketing?

a) Positive
b) Negative
c) Neither positive nor negative
Positive Negative Neither positive nor negative
76.9% 2% 21.1%

B positive

B negative

¥ Neither positive
nor negative

Interpretation: From the above chart; we know that 76.9% of people are having positive attitude towards digital marketing. The next
2% of people are negative remaining 21.1% of people are neither positive nor negative.

V. FINDINGS

1) From this study we analyzed that, it helps in branding of products effectively.
2) From this study, we got to know that, people are well aware about their prevailing  digital marketing. As people wants to work

effectively and efficiently.
3) From this study, we found that, almost people and employees have positive attitude towards their digital marketing which

increase their performance level. Loyalty towards the marketing.
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4) From this study, we found that, people are satisfied with the facilities and safety measures provided by digital marketing.
5) From this study, we found that, people are agreeing with the growth of digital marketing.

VI. SUGGESTIONS
A. Digital Marketing
1) Develop a strong online presence through website and social media.
2) Creating engaging content (blogs posts, videos, podcasts).
3) Utilize email marketing and news papers.
4) Leverage influencer marketing and partnerships.

B. Traditional Marketing

1) Hosts events, webinars, and conferences. [ Utilize print advertising (news papers, magazines [1 Leverage radio and television
advertising.

2) Create eye-catching billboards and outdoor ads.

C. Content Marketing
1) Create informative and engaging blog posts > Develop comprehensive guides and e-books > Produce webinars and online
workshops.

D. Social Media Marketing
1) Develop a social media workshop
2) Utilize paid social media advertising.
3) Engage with followers and respond to comments.

VII. CONCLUSION
Digital marketing has revolutionized the way businesses reach and engage with their audience. With the rise of technology and the
internet, digital marketing has become an essential component of any successful marketing strategy. It offers numerous benefits,
including increased reach, cost-effectiveness, and measurable results. A well-planned digital marketing strategy is crucial for
achieving business objectives. The key to successful digital marketing lies in understanding the target audience’s behavior and
preference. Businesses must leverage various digital channels, such as search engine optimization (SEO), social media marketing,
email marketing, and content marketing, to reach their audience. Continuous monitoring and measurement tools play a critical role
in evaluating campaign effectiveness and informing future strategies. As technology continues to involve, digital marketing will
remain a vital component of business growth. Artificial intelligence (Al) and machine learning (ML) will play a significant role in
shaping the future of digital marketing. Voice search and conversational marketing will gain prominence, while personalization and
customer experience will become key differentiators. Video content and storytelling will continue to grow in importance.
Digital marketing has transformed the marketing landscape, offering unparalleled opportunities for business to connect with their
audience. By embracing digital marketing principles and staying agile in a rapidly evolving field, businesses can drive growth,
increase brand awareness, and achieve their goals.
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