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Abstract: Power Bl has completely revolutionized the worlds of business intelligence, data visualization, and analytics. Power Bl
is an online service that allows users to search for data, transform it, visualize it, and share the reports and dashboards they
create with other users in the same or different departments/organizations, as well as the general public. Power Bl is used by
over 200,000 organizations in 205 countries as of February 2017. Power BI's Quick Insights feature is an innovative feature that
is built on a growing set of advanced analytical algorithms. This function may be activated with a single click after uploading a
data set to Power BI, and it generates a number of reports depending on the data’s analysis without any need for human
participation. This also aids in reducing human errors in calculations and statistical techniques, which can lead to research that
isn't verifiable. Power Bl is simple to use and ready for adoption as a platform for Research Data Analysis, accepting even Excel
spreadsheets as input. The pandemic of the coronavirus has hastened the adoption of mobile-friendly analytics and business
intelligence platforms. Companies all over the world now want their employees and customers to have access to data and
analytics from any location. The mobile Bl market will be worth more than $20 billion by 2024, according to Mordor
Intelligence. Furthermore, mobile devices such as smartphones and tablets are expected to account for more than 72 percent of
all internet traffic. As a result, implementing mobile-friendly BI platforms across your organization in 2022 makes even more
sense from a business perspective. The purpose of this paper is to show how Power Bl can quickly transform a piece of research
data into a set of shareable analytical reports and dashboards.
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L. INTRODUCTION

We are all always thinking about the future and what is expected to happen in the coming weeks, months, and even years, and in
order to do so, a look into the past is required. Businesses must be able to see their development and the factors influencing their
sales [1]. In this technological era of large-scale data, organizations must reconsider current techniques to better understand clients
in order to achieve a competitive advantage in the market. Data is useless if it cannot be analyzed, comprehended, and applied in
context [2]. In this effort, we leveraged AtliQ sales data to create business value. A picture is worth a thousand words, and business
analytics may assist in creating a picture by visualizing data to provide retailers with business insights. With these insights, firms
can make meaningful modifications to their future plan to maximize profitability and success. Most raw data, particularly large scale
databases, are worthless in their unprocessed state. We can extract valuable insights from this stockpile of bits by using the Power
Bl tools [3]. The primary goal here is to read and analyze the available datasets from AtliQ in order to generate insights and an
overall view of the firm. Any organization, business, or company's success is dependent on its sales department, because it is the
sole element of the organization that earns revenue and money and brings it to the table. The significance of sales is as follows:
Sales data is a broad word that encompasses a wide range of indicators, but in general, if you can measure something in relation to
the sales process, it's viable sales data. With such a broad definition of sales data, it might be difficult to decide where to focus your
efforts

1. WHAT IS DATA ANALYSIS?
Data analysis entails establishing a dataset, studying it, cleaning it by removing any Na values or outliers, and converting it to
generate a useful result.
Power Bl is a cloud-based data analysis tool that extracts, visualizes, and provides real-time insight. Power Bl brings together data
from a range of sources to provide you a complete picture of your company's data assets. It also takes a 'big picture' approach, using
current knowledge to analyse what has happened in the past to help you make better decisions in the future.
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1. PROBLEM STATEMENT
AtliQ Hardware is an Indian firm that only sells computer hardware and peripherals in India. Surge stores, Nomad stores, and other
stores can be found all over India. The company's headquarters are located in Delhi.

A. Scenario

The company's sales manager is up against a number of obstacles. He's having trouble keeping track of sales in a rapidly expanding
market. He is having difficulties with his company's insights. To do so, he has some of the company's regional managers working
for him in North, South, and Central India. So he dials their number and inquires about the information he seeks. They inform him
of the sales and increase from the previous quarter. As a result, the issue is that the conversations are verbal. As a result, regional
managers sugarcoat the truth, and the company's CEO is unaware of the facts. He is unable to act despite knowing that sales are
dropping because he lacks a clear picture of the sales. The regional manager sends him with excel files after he requests the records.
However, he is unable to make modest decisions using this method. All the management wants is a picture of the company's
weakest sector, where it needs to focus in order to boost sales and improve performance. He's looking for easy-to-understand,
digestible information. As a result, he's more interested in a dashboard where he can look at real data, because data speaks the truth.
He only needs a simple data visualization tool that he can use on a regular basis.

As a result, by utilizing such tools and technology, one may make data-driven decisions that aid in increasing a company's sales.

As a result, in this project, we will assist a corporation in creating its own sales dashboard using Power BI.

V. DATA DISCOVERY
A. AIMS Grid for Project Planning
AIMS grid is a four-part project management tool.
1) Purpose (what to do exactly)
2) Stakeholders (who will be involved)
3) End Result (What are your objectives)
4) Success Criteria (cost optimization and time save)
In our example, the final result will be the creation of a dashboard, and the success criteria will be increasing sales through cost
optimization while saving time for the company’'s manager.

STAKEHOLDERS
PURPOSE

« Sales Director

« Marketing Team

« Customer Service Team
Data & Analytics Team
IT

To provide decision support to the sales team by

unlocking previously unseen sales insights and

automating them to save manual data gathering
time.

SUCCESS CRITERIA

« With the most recent data available, a

END RESULT dashboard reveals sales order information
« The sales team was able to make better
An automated dashboard that provides quick decisions and achieve a 10% cost savings
access to the most up-to-date information to aid on total spend
data-driven decision-making. « Sales analysts have stopped manually

collecting data in order to save 20% of
business time and spend it in value-added
activities.

B. Flowchart

/ ) Falcons \ f 99, Data Masters

Y

'S

Sales Management Dashboard

System I !
|

MysSaL

\ / \ ' PowerBl |
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C. How will the Firms Operate?

The sales management system is owned by a group of software engineers (falcons). This system's entries are kept in a MySQL
database.

The Data Analyst (Data Master) team contacts the software engineers to request access to the database, which they will use to
generate the PowerBI dashboard.

In the same way, our project will be carried out. We'll get the data from the database via the company's website, then transform and
import it into PowerBI to create the dashboard.

V. DATA ANALYSIS USING SQL
1) Step 1: Using MySQL Workbench to Import Data
The data is imported from a MySQL file that already exists. For further data analysis, this file must be loaded into MySQL
Workbench.

The photo below demonstrates that the import was successful.

local nstance
& Data Import
Import from Disk | Import Progress

Import Completed
Status:
1of 1imported.

Log:

23:37:49 Restoring C: \Users\Sarika\Data_Analysis_AtiQ\db_dump.sql

Runring: mysqlexe —defauts-fle="C \ \

character-set=tf3 ~omments < 'C:\Users\|Sarka|\Data_Analysis_AtiQ|\db_dump.s”
23:38:58 Importof C: Users\Sarika\Data_Analyss_AtQ\db_ dump.sq has finished

f" ~protocol=tcp ~host=127.0.0.1 ~user=root ~port=3306 ~default-

Import Again

2) Step 2: Perform a basic data analysis by looking at various tables and reflecting erroneous values. We can observe that the table
market contains some inaccurate data. The AtliQ hardware company is solely active in India, yet there are records of various
non-existent cities in India.

l

- P I N =2

Q |Filter objects use sales;
> bank_management
> sakila
v ] sales
v P Tables
» £ customers

w N e
L]

select * from markets;

» E] date €
» B markets
» £ products Result Grid | H 43 Fiter Rows:
é‘ _\ transactions markets_code markets_name zone
';““T‘r \Sltlz\:.esd A Mark00 1 Chennai South
;%J Functions Mark002 Mumbai Central
> ;q I_hr Mark003 Ahmedabad North
> Sal indentany Mark004 Delhi NCR North
> sql_invoicing Mark005S Kanpur North
> sql_store Mark006 Bengaluru South
> sys Mark007 Bhopal Central
> world Mark008 Lucknow North
Mark009 Patha North
Administration Schemas Mark0 10 Kochi South
Information Mark0O11 Nagpur Central
Mark012 Surat North
Mark013 Bhopal Central
No object selected Mark014 Hyderabad South
Mark015 Bhubaneshwar  South
» [Newvork | |
Paris | |
o] FoLe [Foic ]
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We can observe that some table transactions have a negative amount, which is not possible.

1

2 ® select * from sales.transactions;

<

Result Grid | HH 43 Fiter Rows: | Export: Efg | Wrap Cell Content: I& | Fetch rows:
product_code  customer_code market_code order_date  sales_qty sales_amount currency

Prod001 Cus001 Mark001 2017-10-10 100 41241 INR

» |Prodooi Cus002 Mark002 2018-05-08 3 EN
Prod002 Cus003 Mark003 2018-04-06 1 875 INR
Prod002 Cus003 Mark003 2018-04-11 1 583 INR
Prod002 Cus004 Mark003 2018-06-18 6 7176 INR
Prod003 Cus005 Mark004 2017-11-20 59 500 usD
Prod003 Cus005 Mark004 2017-11-22 36 250 usD
Prod003 Cus005 Mark004 2017-11-23 39 21412 INR
Prodo03 Cus005 Mark004 2017-11-27 35 19213 INR
Prod003 Cus005 Mark004 2017-11-28 310 170185 INR
Prod003 Cus005 Mark004 2017-11-29 184 101194 INR
Prod003 Cus005 Mark004 2017-11-30 35 19213 INR
Prod004 Cus005 Mark004 2017-11-29 17 9426 INR
Prod004 Cus005 Mark004 2017-12-19 1 218 INR
Prod00S Cus005 Mark004 2018-08-07 5 3093 INR
Prod003 Cus006 Mark004 2017-12-04 S8 30306 INR
Prod00Ss Cus006 Mark004 2018-06-29 38 52319 INR
Prod00S Cus006 Mark004 2018-07-02 93 126296 INR
Prod00Ss Cus006 Mark004 2018-07-03 79 107500 INR
Prod00S Cus006 Mark004 2018-07-04 1 273 INR

trancactiane 2

You can see that some of the transactions are in US dollars. As a result, filtration is also required by converting into INR.

2 e select * from sales.transactions;

<

Result Grid | HH 43 Fiter Rows: | Export: Efg) | wrap Cell Content: A | Fetch rows: =
product_code customer_code market_code order_date sales_qty sales_amount currency
Prod001 Cus001 Mark001 2017-10-10 100 41241 INR
Prod001 Cus002 Mark002 2018-05-08 3 -1 INR
Prod002 Cus003 Mark003 20180406 1 875 INR
Prod002 Cus003 Mark003 20180411 1 583 INR
Prod002 Cus004 Mark003 2018-06-18 6 7176 INR

» |Prodoo3 Cus005 Mark004 2017-11-20 59 500 juso |
Prod003 Cus005 Mark004 2017-11-22 36 250 juso |
Prod003 Cus005 Mark004 2017-11-23 39 21412 INR
Prod03 Cus005 Mark004 2017-11-27 35 19213 INR
Prod003 Cus005 Mark004 2017-11-28 310 170185 INR
Prodo03 Cus005 Mark004 2017-11-29 184 101194 INR
Prodo03 Cus005 Mark004 2017-11-30 35 19213 INR
Prod004 Cus005 Mark004 2017-11-29 17 9426 INR
Prodo04 Cus005 Mark004 2017-12-19 1 218 INR
Prod005 Cus005 Mark004 2018-08-07 S 3093 INR
Prod003 Cus006 Mark004 2017-1204 58 30306 INR
Prod00s Cus006 Mark004 2018-06-29 38 52319 INR
Prod005 Cus006 Mark004 2018-07-02 93 126296 INR
Prod00s Cus006 Mark004 2018-07-03 79 107500 INR
Prod005 Cus006 Mark004 2018-07-04 1 273 INR

transactions 3 x

3) Step 3: Perform a primary analysis of the database by executing various SQL commands.
a) Determine the total number of records in the transaction table.

2 e select ccunt(*)l from sales.transactions;

<

| ResultGrid | HH 43 Fiter Rows: | Export: EfJ |V
count(®)

p 150283
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b) Determine the total number of records in the customer table.

2 e select count(*) from sales.customersi_;

<

| ResultGrid | HH 43 Fiter Rows: | Export: Efg |w
count(*)

» |38

c) To retrieve entries from the transaction table that include a specified market code.

B ¥ ¥F 86 & @] Limtto 1000rows  ~ | ¥ | & @ (1 |

1e select * from sales.transactions where market_code = 'Markeo2';
2

<

| ResultGrid | HH 4% Fiter Rowss: | Export: Efg) | wrap Cell Content: IR | Fetch rows:

product_code customer_code market_code order_date sales_qty sales_amount currency

» |Prod001 Cus002 Mark002 2018-05-08 3 ey INR
Prod009 Cus009 Mark002 2018-11-14 3 3032 INR
Prod011 Cus016 Mark002 2017-10-06 1 505 INR
Prod011 Cus016 Mark002 2017-10-13 1 1514 INR
Prod011 Cus016 Mark002 2017-10-20 1 2023 INR
Prod011 Cus016 Mark002 2017-10-27 25 37889 INR
Prod011 Cus016 Mark002 2018-02-08 1 593 INR
Prod011 Cus016 Mark002 2018-03-01 1 593 INR
Prod011 Cus016 Mark002 2018-10-12 1 514 INR
Prod011 Cus016 Mark002 2018-10-31 3 4106 INR
Prod011 Cus016 Mark002 2018-12-07 1 514 INR
Prod011 Cus016 Mark002 2018-12-14 1 514 INR
Prod011 Cus016 Mark002 2018-12-21 1 514 INR
Prod011 Cus018 Mark002 2018-12-28 1 0 INR
Prod011 Cus016 Mark002 2019-01-28 1 514 INR
Prod011 Cus016 Mark002 2019-02-01 1 514 INR
Prod011 Cus016 Mark002 2019-02-08 1 1028 INR
Prod011 Cus016 Mark002 2019-02-15 1 2056 INR
Prod011 Cus016 Mark002 2019-02-22 1 1542 INR
Prod011 Cus016 Mark002 2019-03-01 1 514 INR

d) To locate transactions from a specific year that are linked by a date table.

(SR :)]. Q & @ Lintto 1000ows  + | 75 | ¢ Q [ =
19 select sales.transactions.*, sales.date.* from sales.transactions
2 inner join sales.date on sales.transactions.order_date = sales.date.date;

3

<

ResultGrid | ] 4) Fiter Rovs: Export: Efg) | Wrap Cel Content: TR | Fetch rows: = |

product code  customer code market code order date  sales_qty sdles_amount currency date cydate  year month_name date_yy_
} |Prod00t Cus001 Mark001 2017-10-10 100 41241 IR 017-10-10 0171001 2017 October 170ct

Prod00! Cus002 Mark002 0180508 3 3l IR 0180508 20180501 2018 May 18May
Prod002 Cus003 Mark003 0180406 1 875 IR 0180406 0180401 018 Aprl 18-Apr
Prod002 Cus003 Mark003 080411 1 53 IR 0180411 0180401 018 Aprl 18-Apr
Prod002 Cus04 Mark003 20180618 6 % IR 01806-18 20180601 2018 June 18-Jun
Prod003 Cus005 Mark004 017110 89 500 Uso D110 017-1101 017 November  174Nov
Prod003 Cus005 Mark004 017112 3% 20 Uso D112 0171101 017 November  174Nov

Prod003 Cus005 Mark04 D118 3 21412 R D713 D17-1101 017 November  174Nov
Prod003 Cus005 Mark004 0171127 35 19213 IR D7-1127 D1-1101 017 November  17Nov
Prod003 Cus005 Mark04 017118 310 170185 IR D718 D1-1101 017 November  174Nov
Prod003 Cus005 Mark004 017119 184 101194 IR D118 0171101 017 November  17Nov
Prod003 Cus005 Mark004 0171130 35 19213 IR D113 017-1101 017 November  174Nov

Prod004 Cus005 Mark004 007119 17 94% IR D118 017-1101 017 November  174Nov
Prod004 Cus005 Mark004 017219 1 21 IR 0171219 0171201 017 December  17Dec
Prod00s Cus005 Mark004 0180807 5§ 3093 IR 0180807 0180801 018  August 18-Aug
Prod003 Cus006 Mark04 0171204 B 30306 IR D7-1204 0171201 017 December  17Dec
Prod00s Cus06 Mark004 018069 B 52319 IR 0180629 20180601 2018 June 18-Jun
Prod00s Cus06 Mark004 0180702 93 12629 IR 0180702 0180701 018 My 18-
Prod00s Cus06 Mark004 0180703 M 107500 IR 0180703 0180701 018 My 181
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WBI7FA & ? Limtto 1000rws | 95 | ¢ @ (] [

10 select sales.transactions.*, sales.date.* from sales.transactions

2 inner join sales.date on sales.transactions.order_date = sales.date.date
3 where sales.date.year = '2020';
4
< >
Resultrid | £ 4 Fiter Rows: Epot: G |WrepCalContent: T [Fetchrows: =0 a .
product code  customer_code market code order date  sales gty  sales_amount curency  date cydate  year monthname date_yy 1A =
» |Prodd0s Cus007 Mark004 000109 1 630 R 200109 0200101 2020 January 2-Jan Grid
Prod005 Cus007 Mark004 22001-10 1 4an IR 202001-10 20200101 2020 January 2-Jan
Prod00s Cus007 Mark004 2200117 2 049 R 200117 0200101 2020 January 2-Jan
Prod00S Cus007 Mark004 2200207 1 47 R 0200207 0200201 2020 February 2Feb For
Prod00s Cus007 Mark004 020014 1 310 R 000214 000201 2020 February 0Feh Edtor
Prod00S Cus007 Mark004 220028 1 08 R 000228 0200201 202 February 0Feb
Prod00s Cus007 Mark004 0200306 1 620 R 000306 0200301 00 March 20Mar
Prod00s Cus007 Mark004 0200313 1 620 R 000313 0200301 020 March 20Mar Fed
Prod005 Cus007 Mark004 0200403 1 89 R 0200403 0200401 020 Apil 20-Apr Types
Prod00s Cus007 Mark004 000414 4 2% R 000414 0200401 020 Api 20-Apr
Prod005 Cus007 Mark004 0200420 1 102 IR 000420 0200401 2020 Apil 20-Apr
Prod00s Cus007 Mark004 000515 2 58 R 0200515 20200501 2020 May 20May Oy
Prod011 Cus016 Mark002 22006-12 1 1028 R 202006-12 20200601 2020 June 20-Jun Stats
Prod011 Cus016 Mark002 202006-16 1 514 R 02006-16 20200601 2020 June 20-lun
Prod00S Cus007 Mark004 000109 1 630 R 0200109 0200101 2020 January 20-Jan
Prod00s Cus007 Mark004 0200110 1 4 R 202001-10 20200101 2020 January 2-Jan e
Prod00s Cus007 Mark004 02200117 2 049 R 000117 0200101 2020 January 2-Jan Pan
Prod005 Cus007 Mark004 20200207 1 47 R 0200207 0200201 2020 February 2Feb
Prod00s Cus007 Mark004 00014 1 310 R 000214 0200201 2020 February Ve v
< >

We're doing an inner join here by connecting the date and year together, which only reveals records for the year 2020.

e) To determine the overall revenue for a given year.
B 7FR0 8 @ Lintto 1000rows  + | 7 | ¢ @ (1 ¥

10 select SU‘-I(sales.transactions.4ales_amount) from sales.transactions

2 inner join sales.date on sales.transactions.order_date = sales.date.date
3 where sales.date.year = '2020';
4

<

Result Grid | T 4} Fiter Rovis: | Export: EFJ | Wrap Cell Content: A

SUM(sales. transactions.sales_amount)
) | 142235559

f)  To learn more about the work you made in a certain city (eg. Mumbai).
@B ¥ §A o) Limtto 1000rows  ~ | 9% | ¢ Q (1] (3

10 select SUM(sales.transactions.sales_amount) from sales.transactions

2 inner join sales.date on sales.transactions.order_date = sales.date.date
3 where sales.date.year = '2020" and sales.transactions.market_code = akhl,
4
¢
Result Grid | [ 4} Fiter Rows: | Export: & | Wrap Cel Content: A
SUM(sales. transactions. sales_amount)
) | 20183077

To obtain all of the records, the market code of Mumbai is used. Similarly, if we want something distinct from any other city, we
use the market code for that city.
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VI. DATA CLEANING AND ETL
(EXTRACT TRANSFORM LOAD)
1) Step 1: We'll connect MySQL to the PowerBI desktop application.

Get Data

S All
All SQL Server database ’
File I} Access database
Database SQL Server Analysis Services database
Power Platform Oracle database
Azure IBM Db2 database
Online Services IBM Informix database (Beta)
Other IBM Netezza
MySQL database

D/—\(erra.((“ r‘:':k?rn

Sybase database

Teradata database

SAP HANA database

SAP Business Warehouse Application Server
SAP Business Warehouse Message Server

] Amazon Redshift

N
-O- Impala
Certified Connectors Template Apps Connect Cancel
To connect to the desktop, we're going to use a MySQL database.
2) Step 2: Loading data into PowerBI
o X
Navigator
AP | salestransactions -
Display Options ~ ) product_code customer_code  market_code  order_date sales_qty sa
4 localhost sales [5] Prod001 Cus01 Mark001 10-10-2017 o
U salescustomers Prodoot Cus002 Mark002 08052018 3
Prod002 Cus003 Mark003 06-04-2018 1
ME salesdate Prod002 Cus003 Mark003 11042018 1
VB salesmarkets Prod002 Cus004 Mark003 18062018 ¢
W salesproducts Prod003 Cus005 Mark004 20-11-2017 56
BE slestransactions Prod003 Cus05 Marko4 22112017 3
Prod003 Cus005 Mark004 23112017 3
Prod003 Cus00s Mark0o4 27112017 5
Prod003 Cus005 Mark004 28112017 310
Prod003 Cus005 Mark004 29112017 184
Prod003 Cus005 Mark004 30-11-2017 35
Prod004 Cus005 Mark004 29112017 by
Prod004 Cus05 Mark004 16122017 1
Prod00s Cus005 Mark004 07082018 5
Prod003 Cus005 Mark004 04-12-2017 55
Prod00s Cus006 Mark004 29062018 3%
Prod00s Cus006 Mark004 02072018 9
Prod00s Cus005 Mark004 03072018 7%
Prod00s Cus006 Mark004 04072018 1
Prod00s Cus006 Mark004 06072018 3
Prod00s Cus006 Mark004 13072018 1
Prod00s Cus005 Mark004 07062019 %%

< >

Select Related Tables Load Transform Data Cancel
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All of the tables we've constructed in the database will be loaded here. This load option connects to SQL and pulls all of the data
into the Power BI environment.

sales customers sales date

v

X _1
Sales transactions

1 £ cydate

@ sales markets O

sales products

3) Step 3: Use Power Query to transform data.

a) Filtering the Market Table

We are sent to the Power query editor when we select the transform data option. The ETL is carried out in the Power Query Editor.
We can clean, wrangle, and manage data here.

We need to filter out the rows with null values that aren't appropriate.

As a result, we're filtering the data and un-checking the blank box.

After filtration, this is the final result.

markets_code |~ | markets_name |~ |JZOReN -~

Mark001 Chennai South
Mark002 Mumbai Central
Mark003 Ahmedabad North
Mark004 Delhi NCR North
MarkQC05 Kanpur North
Mark006 Bengaluru South
Mark007 Bhopal Central
Mark008 Lucknow North
Mark00sS Patna North
Mark010 Kochi South
Mark011 Nagpur Central
Mark012 Surat North
Mark013 Bhopal Central
Mark014 Hyderabad South
Mark015 Bhubaneshwar South
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b) Filtering data in the Transactions Table

The intended output is produced when we perform the query in MySQL to filter some negative and zero values that appear in the
table. Now we'll use PowerBI to accomplish the same filters.
We can remove the values we don't want from the table by deselecting them.
After filtration, the result. We need to sanitize that data because the zero values represent certain junk values that aren't possible.
X v

product_code |+f| customer_code | ¥ market_code |*| order_date |v| sales_qty v sales_amount | currency | | norm_sales_amount | v | ProfitMargin®% || Profit_Margin |*| Cost_Price |+

c) Converting the Currency in the Transaction table from USD to INR
Because the company solely works in India, no USD figures can be calculated. As a result, we'll need to use some algorithms to

convert those USD values to INR. Here, we'll create a new column and populate it with the translated currency value.
Obtaining the total values using USD as the currency.

We converted the USD currency into INR by applying the correct conversion procedure.

When we checked the filter, we came across something.. The USD is showing up twice for some reason. As a result, we'll now filter
those values as well.

As a result, all USD values have been converted to INR.

Jr | = Table.SelectRous(#"Added Conditional Coluen”, each ([currency)] = “ISO" or [currency) = “USDE(cr)")) A

markel ade v onde dae o 1y s gly v 12 sl amount Ml ey U1 horm sales amounl +

MarkoOd 200 3% 250 U0 1§

MarkOd 211201 b 50 U0

VII. CREATING A REPORT OR A DASHBOARD
Dashboards and reports are built based on the requirements. After that, the dashboard is designed based on what the organization
genuinely wants to search for and what is more vital to the company. There are many different ways to make a dashboard. In
general, the dashboard should be simple to comprehend and use.
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This is the dashboard once it has been entirely formatted.

A. Key Insights
Every year's overall performance and sales profit and loss are included in the key insights dashboard.
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B. Profit Analysis
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Performance Insights
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VIIl.  CONCLUSION

Overall, the objectives of this research were met. Through visualization, data analysis aids pupils in comprehending concepts. Various
technologies are available to undertake corporate data analysis, however the Power Bl visualization technique is the most popular
technique for learning the fundamentals of data analysis. With the help of the visualization technique, data interpretation and data
representation may be done quickly and easily. This strategy is highly useful for stronger conceptual design.
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