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Abstract: Indian masculinity embodies diverse, complex ideals from Bollywood’s machismo to Gandhi’s gentle strength (Dwyer, 
2000). This paper delves into India’s unique cultural landscape, exploring masculinity’s evolution and current manifestations. 
Masculinity is a social construct, shaped by cultural, historical, and religious factors (Butler, 1990). In India, traditional 
masculine ideals often contrast with modern expressions, reflecting a complex interplay of power dynamics and social norms 
(Chakraborty, 2011). The concept of masculinity is multifaceted, encompassing various attributes such as strength, courage, and 
loyalty. This paper aims to critically examine Indian masculinity, its historical development, and cultural expressions, providing 
insights into the intricate relationships between gender, culture, and society. References will guide this exploration. 
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I. INTRODUCTION 
Indian masculinity has been shaped by historical influences, particularly during the Mughal Era (1526-1756) and British 
Colonialism (1757-1947). The Mughal Era emphasized royal courtly love, bravery, and generosity, as evident in Emperor Akbar’s 
reign (Richards, 1993). British Colonialism introduced Western values like discipline, rationality, and progress, which merged with 
indigenous cultural practices, forming complex masculine ideals (Chatterjee, 1993). For instance, the Bhagavad Gita emphasizes 
duty (dharma) and self-control as essential masculine traits (Chakraborty, 2011). These historical influences have contributed to the 
evolution of Indian masculinity, reflecting a unique blend of traditional and modern elements. The impact of colonialism on Indian 
masculinity was profound, leading to a reevaluation of traditional masculine norms (Nandy, 1983). Religion plays a significant role 
in shaping Indian masculinity, with Hinduism and Islam being predominant influences. Hinduism emphasizes duty (dharma), self-
control, and detachment as essential masculine traits, as embodied in the figure of Lord Rama (Brockington, 1984). Islam values 
courage, generosity, and protection of family and community, reflected in the life of Prophet Muhammad (Schimmel, 1985). These 
religious ideals influence masculine expressions in India, with Hindu men expected to embody duty and responsibility, while 
Muslim men are encouraged to demonstrate courage and generosity (Osella&Osella, 2006). Religious norms intersect with cultural 
practices, shaping Indian masculinity in complex ways. The concept of “izzat” (honor) in Islam, for example, influences masculine 
behavior and decision-making (Dwyer, 2000).  
Indian culture showcases masculinity through various expressions, including Bollywood films, cricket, and festivals like Holi and 
Diwali. Bollywood films often feature hyper-masculine heroes embodying courage, loyalty, and romance, as seen in iconic 
characters like Amitabh Bachchan’s “Angry Young Man” (Kasbekar, 2006). Cricket, India’s favorite sport, converges national pride 
and masculine ideals, with cricketers like Sachin Tendulkar embodying discipline and dedication (Appadurai, 1996). These cultural 
expressions reflect and shape Indian masculinity, influencing how men perceive themselves and their roles in society. Bollywood’s 
portrayal of masculinity has evolved over time, from traditional heroic figures to more nuanced, vulnerable characters (Gopinath, 
2013). Bollywood’s impact on Indian masculinity extends beyond film narratives, influencing fashion, beauty standards, and 
consumer culture. Bollywood stars like Salman Khan and Shah Rukh Khan embody traditional masculine ideals like strength and 
courage, while also promoting grooming and fashion products (Mazumdar, 2007). This blending of traditional and modern 
masculine attributes reflects India’s complex cultural landscape. Bollywood’s influence on masculinity is not limited to urban areas; 
its reach extends to rural communities through satellite television and mobile phones (Athique, 2012). The intersection of 
Bollywood and consumer culture shapes Indian masculinity, encouraging men to embrace fashion, beauty, and lifestyle products as 
expressions of their identity.  



International Journal for Research in Applied Science & Engineering Technology (IJRASET) 
                                                                                           ISSN: 2321-9653; IC Value: 45.98; SJ Impact Factor: 7.538 

                                                                                                                Volume 13 Issue VI June 2025- Available at www.ijraset.com 
     

 
3382 ©IJRASET: All Rights are Reserved | SJ Impact Factor 7.538 | ISRA Journal Impact Factor 7.894 | 

Indian television soap operas also play a significant role in shaping masculinity, offering portrayals of men as emotional, vulnerable, 
and relationship-oriented. Shows like “Kyunki Saas Bhi Kabhi Bahu Thi” and “Kahaani Ghar Ghar Ki” feature male characters who 
embody traditional masculine traits while also expressing emotions and nurturing relationships (Dasgupta, 2011). This shift towards 
more nuanced masculine portrayals reflects changing social attitudes towards men’s roles in Indian society. TV soap operas 
influence audience perceptions of masculinity, encouraging men to embrace emotional expression and intimacy. However, these 
portrayals also reinforce patriarchal norms, limiting men’s emotional range (Bhatia, 2014). Advertising in India also contributes to 
shaping masculinity, often depicting men as strong, confident, and authoritative figures. Advertisements for products like 
deodorants, cars, and clothing feature masculine ideals like aggression, competition, and dominance (Srivastava, 2009). However, 
some ads challenge traditional masculine norms, portraying men as emotional, vulnerable, and nurturing. For example, Vodafone’s 
“Happy to Help” campaign features a man helping his wife with household chores, subverting traditional patriarchal roles 
(Rajagopal, 2011). Advertising influences consumer culture and masculinity, reflecting and shaping societal attitudes towards men’s 
roles and identities.  
Indian sports, particularly cricket, play a significant role in shaping national identity and masculinity. Cricket embodies masculine 
ideals like competition, strength, and teamwork, with cricketers like Sachin Tendulkar and Virat Kohli becoming national icons 
(Mehta, 2009). Cricket stadiums serve as masculine spaces, where men bond over shared fandom and nationalist pride. However, 
cricket also perpetuates patriarchal norms, marginalizing women’s sports and reinforcing masculine dominance (Kennedy, 2011). 
The intersection of cricket and nationalism influences Indian masculinity, encouraging men to embody competitive spirit and 
patriotic fervor. Education plays a crucial role in shaping Indian masculinity, with patriarchal norms often perpetuated in school 
curricula and teaching practices. Textbooks frequently depict men in dominant roles, while women are relegated to subordinate 
positions (Batra, 2009). Teaching methods emphasize competition and discipline, reinforcing traditional masculine traits like 
aggression and assertiveness. However, some educators challenge these norms, promoting gender-sensitive pedagogies and 
encouraging emotional expression in boys (Nambissan, 2010). Education influences masculinity, shaping boys’ understanding of 
gender roles and relationships.  
Family structures and relationships significantly influence Indian masculinity, with patriarchal norms often governing family 
dynamics. Traditional Indian families emphasize male authority, with fathers and elder sons holding power over women and 
younger sons (Uberoi, 2006). However, modernization and urbanization have led to changes in family structures, with increased 
female participation in workforce and education challenging patriarchal norms. Joint families are giving way to nuclear families, 
allowing for more egalitarian relationships between spouses and greater emotional expression among men (Chandrasekhar, 2010). 
Indian masculinity is also shaped by caste dynamics, with traditional masculine ideals varying across different caste groups. Upper-
caste men often embody dominant masculine traits like authority and aggression, while lower-caste men may face emasculation and 
marginalization (Gupta, 2013). However, some lower-caste groups challenge dominant caste masculinity through assertive 
expressions of identity and pride. Dalit movements, for example, promote alternative masculine ideals emphasizing equality and 
justice (Rao, 2009). Caste intersects with masculinity, influencing power dynamics and social hierarchies in India. Regional 
variations significantly influence Indian masculinity, with different regions embodying unique masculine ideals. North Indian 
masculinity often emphasizes strength, courage, and honor, while South Indian masculinity values intelligence, humility, and family 
loyalty (Osella&Osella, 2006). East Indian masculinity combines Bengali intellectualism with traditional masculine traits like 
courage and protectiveness. Regional variations reflect local cultures, histories, and social contexts, shaping masculine expressions 
and expectations across India. Regional identity intersects with masculinity, influencing self-perception and relationships among 
Indian men.  
Urbanization and modernization have significantly impacted Indian masculinity, introducing new ideals and challenges. Urban men 
often embody modern masculine traits like ambition, independence, and emotional expression, while traditional masculine norms 
persist (Chandrasekhar, 2010). Modernization has increased women’s participation in workforce and education, challenging 
patriarchal norms and encouraging more egalitarian relationships. However, urbanization also perpetuates consumerism and 
materialism, influencing masculine identities and priorities. Urban Indian men navigate traditional and modern ideals, shaping 
contemporary masculinity. Globalization has further transformed Indian masculinity, exposing men to diverse cultural influences 
and ideals. Global media, technology, and consumer culture promote Westernized masculine norms like individualism and 
aggression, challenging traditional Indian values (Appadurai, 1996). However, globalization also enables Indian men to engage with 
alternative masculinities, such as metrosexuality and queer identities. Indian diaspora communities influence masculinity back 
home, introducing new perspectives on gender and identity. Globalization complicates Indian masculinity, fostering hybrid 
identities and cultural exchange.  
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Indian masculinity is also influenced by social media platforms like Facebook, Twitter, and Instagram. Social media enables men to 
curate online personas, showcasing masculine ideals like strength, style, and humor (Kumar, 2019). However, social media also 
perpetuates toxic masculinity, with online harassment and misogyny prevalent. Indian men navigate social media’s double-edged 
sword, using platforms for self-expression while confronting patriarchal norms and online toxicity. Social media reflects and shapes 
Indian masculinity, offering insights into contemporary masculine anxieties and aspirations. Mental health concerns significantly 
impact Indian masculinity, with traditional masculine norms often discouraging emotional expression and vulnerability. Indian men 
face pressure to embody stoicism and strength, leading to suppressed emotions and untreated mental health issues like depression 
and anxiety (Raguram et al., 2011). However, growing awareness about mental health encourages Indian men to seek help and 
challenge traditional masculine ideals. Mental health intersects with masculinity, influencing Indian men’s willingness to express 
emotions and seek support. Indian masculinity is also closely tied to concepts of honor (izzat) and shame, particularly in relation to 
family reputation and social status. Men’s actions are often judged against traditional masculine ideals, with deviations leading to 
shame and loss of honor (Dwyer, 2000). Honor killings and violence against women who transgress patriarchal norms reflect 
extreme expressions of this mindset. However, some Indians challenge these toxic ideals, promoting healthier understandings of 
honor and masculinity. Honor and shame significantly influence Indian masculinity, shaping men’s behaviors and relationships.  
Intimacy and emotional expression are complex aspects of Indian masculinity, with traditional norms often discouraging men from 
openly expressing emotions or intimacy. However, changing social attitudes and growing awareness about emotional intelligence 
encourage Indian men to embrace emotional expression and intimacy (Chakraborty, 2011). Bollywood films and literature 
increasingly portray men’s emotional lives, challenging traditional masculine ideals. Intimacy and emotional expression are 
redefining Indian masculinity, allowing men to connect deeper with themselves and others.Indian masculinity intersects with 
spirituality and religion, influencing men’s understanding of themselves and their place in society. Hinduism, Islam, Sikhism, and 
other faiths shape masculine ideals like duty, compassion, and self-discipline (Osella&Osella, 2006). Spirituality encourages Indian 
men to cultivate inner strength, emotional balance, and social responsibility. However, patriarchal interpretations of religious texts 
can perpetuate toxic masculinity. Indian men navigate spiritual teachings and cultural norms, seeking balance between traditional 
masculine ideals and spiritual growth.  
 

II. CONCLUSION 
The concept of Indian masculinity is a deeply intricate and evolving construct, intricately woven through the threads of history, 
culture, religion, media, globalization, and shifting socio-political contexts. Rather than being a monolithic or static entity, 
masculinity in India manifests as a spectrum of identities, influenced by a diverse range of ideologies and experiences. Traditional 
masculine ideals—such as strength, honor, duty, and authority—continue to hold cultural significance, yet they increasingly coexist 
and sometimes conflict with emerging narratives that value emotional expression, vulnerability, egalitarianism, and introspection. 
Historical legacies, such as those from the Mughal era and British colonial rule, have laid foundational ideals of masculinity, 
merging indigenous values with imported Western constructs. These influences are reinforced and challenged by religious 
teachings, with Hinduism, Islam, and other Indian faith traditions offering spiritual frameworks that emphasize masculine traits such 
as self-discipline, courage, compassion, and duty. Simultaneously, patriarchal readings of religious texts often perpetuate regressive 
gender norms, complicating efforts toward gender equity. 
Cultural representations—especially through Bollywood cinema, cricket, television, and advertising—serve as powerful sites for 
both the reinforcement and reconfiguration of masculine norms. Bollywood, in particular, has emerged as a dominant cultural force 
shaping masculine aesthetics, emotional conduct, and lifestyle choices across both urban and rural India. The portrayal of hyper-
masculine heroes exists alongside more emotionally complex male characters, reflecting a society negotiating between tradition and 
modernity. 
In the domestic and familial spheres, transformations in family structures, including the decline of joint families and the rise of 
nuclear households, have redefined male roles within intimate relationships. These shifts have enabled new forms of emotional 
engagement and negotiation of authority within families. Simultaneously, caste and regional identities continue to mediate 
masculine ideals, with upper-caste dominance shaping public perceptions of authority and lower-caste resistance movements 
fostering alternative masculinities rooted in justice and equality. 
Urbanization, modernization, and globalization further complicate the landscape of Indian masculinity. The growth of urban 
lifestyles, increased female participation in public spheres, and exposure to global media cultures have introduced new values and 
pressures.  
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Indian men today are confronted with the challenge of reconciling deeply entrenched patriarchal norms with rapidly changing social 
expectations. Social media, in particular, plays a dual role—on the one hand, facilitating self-expression and the exploration of non-
normative identities; on the other, perpetuating toxic masculinity and online misogyny. 
Furthermore, education and pedagogy contribute significantly to the construction of gendered identities. While mainstream curricula 
often reinforce gender hierarchies, progressive educators are working toward more inclusive and gender-sensitive teaching practices 
that empower boys to embrace emotional openness and equitable relationships. 
Mental health emerges as a critical yet underexplored dimension in discussions of masculinity. Traditional expectations around male 
stoicism often discourage emotional vulnerability, leading to adverse psychological outcomes. However, growing awareness and 
advocacy around mental wellness are beginning to dismantle the stigma attached to men's emotional health, opening pathways for 
more holistic and humanized masculine identities. 
In sum, Indian masculinity is not a singular or fixed category but a dynamic and contested site of cultural production. It is shaped by 
an ongoing negotiation between tradition and change, between hegemonic norms and subversive practices. The study of Indian 
masculinity must therefore remain attentive to its fluidity and complexity, recognizing how gender intersects with caste, class, 
religion, region, and globalization to produce diverse and sometimes contradictory masculine subjectivities. This critical exploration 
not only deepens our understanding of gender in India but also offers broader insights into the processes through which 
masculinities are constructed, contested, and transformed in contemporary societies. 
The following visual representations elucidate the key conclusions and analytical insights derived from the study of Indian 
masculinity: 
1) Horizontal Bar Chart (Table 1): This chart demonstrates the varying degrees of influence exerted by different sociocultural and 

historical factors—such as media, religion, globalization, and colonial legacies—on the construction of Indian masculinity. 
Notably, media representations and historical trajectories emerge as the most significant forces, shaping both normative and 
aspirational masculine identities. 

2) Grouped Bar Chart (Table 2): This comparative chart highlights the distinctions between traditional and contemporary 
masculine ideals within the Indian context. It reflects an observable cultural shift, wherein modern masculinity increasingly 
incorporates attributes such as emotional openness, empathy, and vulnerability—traits historically marginalized within 
traditional masculine paradigms rooted in stoicism, dominance, and restraint. 

3) Pie Chart (Table 3): This visualization outlines the proportional influence of various domains—including media and popular 
culture, religious and spiritual teachings, familial structures, educational systems, and digital platforms—on the societal 
understanding of masculinity. Media and popular culture account for the most substantial impact, followed closely by familial 
and educational influences, with globalization and digital media also playing pivotal, though comparatively moderate, roles. 

 
Table 1 
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Table 2 

 

 
Table 3 

 
Collectively, these graphs offer a nuanced depiction of the multifaceted and evolving nature of masculinity in India, underscoring 
the interplay between traditional norms and contemporary transformations.  
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