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Abstract: Traditional wives or “trad wives” on the internet is a sub-culture that exists in the social media bubble. Tradwife 
influencers mainly focus on the age old “traditional” notion of femininity, motherhood and whisking away while performing 
mundane tasks. This paper divulges deeper into the roots of the traditional wife and it's reemergence as a movement on the 
internet. This paper argues that the tradwife movement is more than just a woman showcasing the world her daily labour, but a 
digitally mediateted formation of ideology indoctrinated bt algorithm, visually pleasing aesthetics and the conservative 
movement. This paper also brings to light the tradwives of the Indian diaspora and the different layers of being a traditional wife 
as per the Indian sub-context. Finally, it evaluate agency, empowerment and the anti-feminist sentiment in the online spaces. 
 

I. INTRODUCTION 
At the heart of the tradwife movement lies the intent of urging women to embrace their traditional gender roles and, rejecting the 
modernisation of women. The algorithm more or less starts catering to a certain type of ideology, lifestyle or standard of living when 
interacted with, while it may appear harmless the gradual shift of the content consumed by the viewers also solidifies a narrative. 
While there is nothing wrong with the choice of alining oneself to the traditional roles,there lies an acute differences between being 
a traditionalwife and a tradwife influencer. While doing household chores, looking after the kids and whipping up dinner are some 
of the tasks fulfilled by a house wife the portrayal of the same by an influencer is different. Videos by these influencer often show 
women baking bread from scratch, gardening and homeschooling their kids all while dressed in clothes worth hundreds of dollars 
and a cameras capturing them performing tasks from every flattering angle.Glamourization of the idea of being a house wife while 
defying the same by making money through brand deals, start their own lines of products and being sent pr packages and having a 
full fleged careers, while claiming to just be a housewife and selling the same lifestyle to young impressionable women. These 
creators frequently frame their lifestyle as a rejection of modern feminism and “girlboss” culture. 
 

II. ORIGINS OF THE TRADWIFE PHENOMENON 
Traditional gender roles across the globe are centered towards women looking after the domestic tasks while men have jobs and 
responsible for the financial security of the family. In the United States and Europe, the 1950s suburban housewife became a 
cultural symbol of femininity, motherhood, and family stability. Second-wave feminism sought to reshape society by advocating for 
equal opportunities in the workplace, reproductive freedom, and the rejection of limiting gender expectations. Yet in today’s digital 
age, there has been a noticeable revival of interest in traditional forms of femininity and domesticity. Scholars often view the 
tradwife movement as part of a broader cultural reaction to feminism and to changing attitudes toward gender and sexuality in 
modern society. However, unlike the norms of the traditional wives of the 50’s, internet tradwives perform domesticity publicly 
through social media. Their content transforms private labour into consumable visual media. Researchers describe this as a form of 
“curated femininity,” where domestic life becomes aestheticized and monetized. 
 

III. ROMANTICIZING LABOUR 
One of the biggest reasons tradwife culture attracts attention online is its beautiful and comforting aesthetic. On platforms like 
Instagram, TikTok, and YouTube, influencers often share carefully curated glimpses of domestic life that feel calm, cozy, and 
almost dreamlike. Their videos and photos commonly feature freshly baked bread, spotless kitchens, homemade meals, children 
playing outside, flower-filled homes, and soft vintage-inspired clothing. Even ordinary tasks like cooking, cleaning, or gardening are 
presented as peaceful and fulfilling parts of everyday life.  
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The participation in mundane tasks and living life in a slower more intentional manner, in a world where everyone is huslting to 
survive often makes up for a large part of it’s appeal. Warm lighting, natural settings, soft colours, and quiet routines help create an 
atmosphere of comfort and stability. The thing that makes tradwife culture particularly influential is that its ideas are often 
communicated through aesthetics rather than direct political messages. The soft and appealing imagery can make the lifestyle seem 
desirable, even when it reflects more traditional beliefs about gender roles and family life. Critics, however, point out that these 
portrayals can overlook the challenges women historically faced, including limited independence and unequal gender expectations. 
A 2026 study on Instagram Reels found that tradwife influencers carefully construct femininity through visual storytelling. Their 
online existance is not an accidental window to peek into their everyday life but, carefully constructed performances designed for 
algorithm that feeds visibility and rewards them with an engaging audience. Scholars have argued that these aesthetics create 
emotional appeal by promising a simpler life and authenticity while the other side of media which showcases the hard part of being 
a working class individual such as economic anxiety, rising cost, and rising debt . Banet-Weiser and Reinis describe this as 
“romanticizing retreat,” where withdrawal from modern feminist expectations is framed as emotional liberation. Importantly, the 
movement relies heavily on aspirational imagery. Many successful tradwife influencers present privileged lifestyles requiring 
significant financial resources. Critics note that this romanticized domesticity often overlooks the economic privilege one requires to 
sustain a single-income households. Margaret Atwood recently commented that the modern tradwife trend resembles “Marie 
Antoinette playing at being a milkmaid,” emphasizing its performative and privileged nature. 
 

IV. MONETIZATION OF DOMESTIC LABOUR 
The most significant contradictions within tradwife culture is that many tradwife influencers participate extensively in capitalizing 
their co ntent, while downplaying the need to have a professional careers, they themselves often become entrepreneurs, content 
creators, and online celebrities. Research conducted shows that these creators monetize their online presence through sponsorships, 
affiliate marketing, online courses, advertisements, and subscription-based content. This contradicts the very idea being propogated 
by influencers as they reject women’s professional ambition while simultaneously earning income through highly visible digital 
careers. Although tradwives promote male financial leadership, many become major contributors to household income through 
online influencing. 

V. TRADWIVES, FEMINISM, AND ANTI-FEMINISM 
The relationship between tradwives and feminism is deeply contested. Many tradwife creators argue that feminism is defined as the 
right to have the freedom to choose to be a housewife, they present homemaking as empowering and criticize corporate work culture 
as exploitative and emotionally empty.  However, feminist scholars argue that tradwife discourse often reproduces patriarchal norms 
while repackaging and presenting them as women empowerment. A recent discourse analysis of social media comments concluded 
that tradwife rhetoric reframes gender inequality through the language of retaining autonomy and freedom of choice.  Rather than 
simply celebrating homemaking, many influencers often openly bash feminism, LGBTQ+ rights, abortion rights, or gender equality. 
Studies also show that tradwife content frequently frames feminism as harmful to women. Researchers identified recurring themes 
such as: 
1) Feminism destroying femininity. 
2) Career centric women being unhappy. 
3) Traditional marriages being the only pathway to emotional fulfillment. 
 

VI. UNCHECKED POLITICS OF THE TRADWIFE MOVEMENT 
The tradwife movement overlaps to a great extent with the conservative political discourse. Some tradwife influencers advocate 
Christian nationalism, anti-globalism, or nationalist family structures. Researchers have noted recurring overlaps between tradwife 
aesthetics and far-right internet communities. The overlap between visually aesthetics and tradwife ideology demonstrates how soft 
visual branding can normalize reactionary politics. A 2025 Tumblr study found increasing associations between tradwife content 
and themes such as religion, homesteading, and anti-modern values after 2021. 
Importantly, contemporary research suggests that demand for tradwife ideals among men in women, is often associated with hostile 
sexism rather than simple nostalgia for family life and simpler times. A recent study reported that men most supportive of the 
movement were more likely to hold resentful and controlling attitudes toward women. 
Nevertheless, the movement remains culturally influential partly because it operates through aesthetics rather than explicit political 
messaging. Domestic imagery, soft music, and lifestyle advice can obscure ideological content, making political narratives appear 
emotionally comforting and non-threatening. 
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VII. TRADWIFE INFLUENCERS IN THE INDIAN CONTEXT 
In a first world country like the United States, tradwife culture is frequently framed as a reaction against modern feminism, 
corporate ambition, and liberal social values. In India, however, the phenomenon appears in a more complicated and culturally 
layered form. 
India does not yet have a large ecosystem of women openly calling themselves “tradwives.” The tag itself feels somewhat alien to 
the ground reality of being a woman in India. Yet across Instagram, YouTube, and short-form video platforms, there is a growing 
number of creators whose content strongly overlaps with tradwife aesthetics. These influencers document domestic routines, 
devotional practices, cooking, cleaning, childcare, and the everyday flow of the life of a married woman Their videos often present 
homemaking not merely as labour, but as a way of deriving fulfillment. 
What makes the Indian context unique is that the meaning of a traditional role of a married woman has never been countercultural. 
As opposed to the West, where some tradwives position themselves as rejecting modernity, Indian women have historically been 
expected to prioritize family, marriage, caregiving, and domestic management. The “ideal woman” in Indian society has long been 
associated with sacrifice, modesty, and fulfilling duty towards the family. Movies, serials, religious narratives, and family structures 
have continuously reinforced these ideals. As a result, Indian tradwife influencers function within a culture where domestic 
femininity is already normalized. Therefore their content does not appear rebellious, instead, it often feels familiar, comforting, and 
culturally rooted to audiences. A young woman making elaborate meals for her husband, touching elders’ feet, decorating her home 
for festivals, or waking up early for prayer does not necessarily appear as a follower of a certain type of ideology in India she 
appears recognizable. 
An important aspect of this sub-culture is class. The ability to potray an aesthetically pleasing homemaker lifestyle often depends on 
economic privilege. Many middle and upper-middle-class influencers can afford domestic help, flexible schedules, and monetized 
content careers. Their presentation of homemaking as peaceful and fulfilling may obscure the realities faced by millions of Indian 
women who perform similar labour without recognition, compensation, or rest. 
For working-class women, “traditional wifehood” often involves a double burden, paid work outside the home combined with 
unpaid domestic responsibilities within the home. The polished tradwife aesthetic hardly reflects this reality. Instead, it selectively 
highlights the emotional and visual appeal of domesticity while leaving out exhaustion, dependency, and financial inequality. 
Another distinction between Indian and Western tradwife culture lies in ideology. In the United States, tradwife communities are 
sometimes linked to conservative political movements and explicitly anti-feminist movement.  In India, the phenomenon is 
generally less visibly political. As it is more closely tied to family values, religion, marriage culture, than to an ideological 
resistance towards feminism. Indian women today inhabit contradictory realities, gaining formal education and workforce 
participation while enduring expectations around marriage, caregiving, and domestic responsibility. Social media does not resolve 
these contradictions; it packages them into consumable narratives. Nevertheless, conservative gender norms remain embedded 
within much of the content. 

VIII. CRITIQUES AND COUNTERARGUMENTS 
Critics of tradwife culture often feel that it shows traditional gender roles in a very polished, almost romantic way. On social media, 
domestic life can look calm, meaningful, and freely chosen. But critics point out that this picture leaves out a lot of reality things 
like unpaid housework, financial dependence, limited independence, and in some cases, vulnerability to control or abuse. From this 
perspective, the concern is that tradwife content can make unequal gender roles look attractive repackaged in a softer, more aesthetic 
form. At the same time, not everyone agrees with the criticism. Some people argue that if feminism is about choice, then choosing 
to focus on home and family should also be respected. Online debates often end up with one side focusing on inequality and 
structure, while the other side emphasizes on personal freedom and intention. 
Research also shows that what we see online doesn’t always reflect real life. Tradwife style content may feel everywhere on social 
media, but studies in places like Germany suggest that only a small number of young women actually live by those ideals, most still 
prefer more equal relationships. It’s also to be noted that not all domestic content is ideological. Many creators who share cooking, 
parenting, or home routines aren’t promoting a tradwife worldview they’re just showing parts of their daily lives or building a 
lifestyle brand. 

IX. CONCLUSION 
The tradwife movement often illustrates how digital culture reshapes older gender based ideologies and feeds our algorithms to 
subtly reshape our thought process and often strongly influences a younger, more impressionable audience. Tradwives do not simply 
revive historical domesticity, they transform it into an aesthetically performative ideological content, personalized identites, suited 
to contemporary social media economies.  
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The movement’s popularity reflects broader concern regarding gender roles, economic vulnerabilities, family life, and modern 
labour culture. At the same time, tradwife phenomena often reproduces patriarchal norms under the language of authenticity, 
empowerment, and personal choice. The contradictions within tradwife culture are particularly revealing. Influencers who criticize 
women’s professional ambition often rely on monetized online careers. The movement therefore demonstrates how anti-modern 
ideologies can flourish within highly modern digital spaces. Future research should continue to examine how algorithms reshape 
gender politics online, how audiences analyze tradwife content across different cultural contexts, and how the internets aesthetics 
contribute to the normalization of ideological narratives. 
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