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I. INTRODUCTION 

There is huge amount of data available on Twitter. This data provides lots of valuable information related to particular topic. 
Company has thousands of clients but it is difficult for them to reach each and every client to know their personal advice, feedback 
and opinions. But there are tweets available on Twitter related to particular topic. We can utilize this information for improvement 
of organization, company or any famous personality. So, we can analyse their performance and according to that they can achieve 
success. 
 
A. Title and Author Details 

Sr. No. Author Discussion 
1 Manisha Rani  

et.al.[5] 
Proposes the paradigm to exact the sentiment from famous microblogging 
service. 

2 Sriram et.al.[3] Classified tweets to predefined set of generic classes such as 
news,event,opinion,deals based on author information and domain feature 
extracted from Tweets. 

3 Shankarnarayam et.al.[4] Built a news processing system that identifies Tweets corresponding to late 
breaking news.Issued addressed in their work include removing the 
noise.Determining Tweet cluster of interest using online method and identifying 
relevant location associated with Tweets  

4 Luo et.al.[7] Highlighted the challenges and an efficient technique to mine opinion from 
Twitter Tweets. 

5 Sameeksha Shrivastava et.al.[8] Presented work the identifies Twitter data set is used to perform text analysis.The 
entire input data samples are required to classify in two classes namely positive 
and negative. 

6 Shruti Wakade et.al.[6] Use weka data,mining tool to extract useful information for classifying 
sentiments of tweets, collected tweets from twitter.The result of tweet mining 
represented as decision trees  that can be used for judging sentiments of new 
Tweets. 

 
B. Section Headings 
No more than 3 levels of headings should be used.  All headings must be in 10pt font.  Every word in a heading must be capitalized 
except for short minor words as listed in Section III-B. 
1) Proposed Work:  There is a huge amount of data available on Twitter. Gleaning information from that storage is a big challenge. 

The system takes Tweets available on twitter as a input, then preprocess the Tweets and perform sentiment analysis. This 
results in the classification of Tweets into three classes such as positive, negative and neutral. 

2) Project Modules There are three main modules : 1. Data Collection. 2. Data Preprocessing. 3. Sentiment Analysis. Level-3 
Heading:  A level-3 heading must be indented,  in Italic and numbered with an Arabic numeral followed by a right parenthesis. 
The level-3 heading must end with a colon.  The body of the level-3 section immediately follows the level-3 heading in the 
same paragraph.  For example, this paragraph begins with a level-3 heading. 
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C. Figures and Tables 

 
Fig. 1  Example of an unacceptable low-resolution image 

 
D. Table Captions 
PROPOSED SYSTEM ARCHITECTURE System architecture is the conceptual model that defines the structure behaviour and 
more use of system. System architecture consist of four stages.  
1) Data Collection Stage: In this system, tweets are collected from twitter. These tweets are related to trending topics like 

organizations, famous personalities, music, sports, politics etc. These collected tweets contain the information such as time, text, 
date, country, language. These tweets are in json format.  

2)  Pre-Processing of Data: The data that we get is in json format. This format makes it easy for humans to read the data and for 
machines to parse it. That data is stored in the data frame. \ 

3) Data Modelling: Stored data from the data frame is converted into tokens. 
4) Sentiment Analysis:  Intensity of that token is calculated. According to intensity, polarity gets assign to respective token. Based 

on the polarity score, tweets are classified into positive, negative and neutral. 
 

II. CONCLUSIONS 
Social media is a huge source of information where massive amount of data can be generated everyday. Retrieval and pre-
processing of that data is a complex task. For utilization of that data, we collect information about individual and entities, measure 
their interaction and discover pattern to understand behaviour. By performing sentiment analysis, proposed system will be able to 
determine opinions and views of people regarding celebrities and organization in the form of sentiments. Python language is helpful 
for collecting the sentiments in the form of positive, negative and neutral score. For better understanding of the user, the result is 
shown in the graphical format. Proposed system is helpful for individual/organization to improve and increasing their marketing and 
business strategies. 
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