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Digital Marketing Tactics for Startups: Building a
Strong Online Presence

Ayush Kumar Ojha

Abstract: The reason for considering it is to recognize the role of front demonstrations in startups. This document provides a
comprehensive analysis of the computerised startup demonstration procedure. He examines the statistical information of budget
projections. This also distinguishes the main goal of social networking technologies. It outlines how startups can leverage social
media to reach large numbers of people and potential customers. We also talk about what materials to use for which deals, how
to leverage social causes to build your brand and how to do it. recognition device. An extended demonstration is the promotion of
a product through electronic media. It differs from the regular demo in that it uses different channels and strategies to help
businesses analyse their marketing campaigns. Most of the startups have standard arrangements to get closer to their customers.
Extended demos play an important role in today's competitive marketplace. A forward marketing team needs to be robust enough
to meet customer needs. This paper throws light on the concept of computerised showcasing and computerised promoting
techniques embraced by start-ups.A promoting methodology for start-ups is in general amusement arranged for coming to
individuals and turning them into aspirants of the Plot that the start-ups give. The showcasing technique for start-ups contains
the Scheme’s valueposition, key showcasing messages, data on the target group of onlookers, and other high-level components.
The Marketing methodology advises the marketing plan, which may be a record that lays out the sorts and timing of marketing
activities.

Keywords: Showcasing, Advanced Promoting, Social Media, mail promoting, substance advertiser.

L. INTRODUCTION
Advances in technology have fundamentally changed people's daily lives. This has changed their standard of living, communication
style and daily work flow (Archambault, and Grudin, 2012). It has also revolutionised the way marketers engage with their target
audiences (Aronson and Webster, 2007). The rapid growth in telecommunications and widespread use of the Internet has led to the
emergence of digital marketing tools (Tuten and Solomon, 2014).
Entrepreneurship takes all risks and rewards (Ferreira, 2022). The most famous example of entrepreneurship is creating a new
company. Everyone who has the ability and provocation to start, manage, and succeed in a new field. Combined with the threats
required to do so, businesses are entrepreneurial. New issue venture capital is the best example of entrepreneurship. The market is
open to new ideas. Entrepreneurs who are often considered innovators or sources of fresh ideas.
The subsequent section will delve into the core components of an effective digital marketing strategy for startups. It will examine
the key aspects of website optimization, search engine optimization (SEO), content marketing, social media marketing, email
marketing, and paid advertising. Each component will be explored in detail, highlighting their relevance, best practices, and
potential pitfalls for startups. Furthermore, this section will emphasise the importance of a cohesive and integrated approach to
digital marketing, where each component works in harmony to create a compelling and unified brand message.
When conducting research on digital marketing strategy for startups, researchers may encounter several constraints that can impact
the scope and depth of their study. Limited Access to Data, Rapidly Evolving Digital Landscape, Resource Constraints, Lack of
Longitudinal Studies, Contextual Variations, Ethical Considerations, Limited Previous Research; Despite these constraints,
researchers can navigate the challenges by employing appropriate research methodologies, engaging in collaborations, staying
informed about industry trends, and being flexible in adapting their approaches to the dynamic nature of startups and the digital
marketing landscape.

1. MATERIALS AND METHODS
A. Some Of The Materials Are
Digital marketing strategy documents, Website analytics data, Social media analytics data, Email marketing campaign data, Online
surveys or questionnaires, Interviews or focus group discussion guides, Research articles and industry reports.
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B. Step-By-Step Procedure, Which Tells Us Methodology Are

Define research objectives, Gather data from various sources, Clean and organise the data, Conduct exploratory data analysis, Apply
statistical techniques (e.g., regression, correlation), Perform textual analysis on relevant documents, Compare digital marketing
channels and strategies, Conduct qualitative analysis if applicable, provide insights by Business analysis.

C. Tools Used for Data Analysis

Statistical software (e.g., SPSS, R, Python), Data visualisation tools (e.g., Tableau, Power BI, Excel), Text analysis tools (e.g.,
NLTK, TextBlob), Spreadsheet software (e.g., Excel, Google Sheets), Qualitative analysis software (e.g., NVivo, MAXQDA,
ATLAS.ti) to assist with coding.

1. RESULTS AND DISCUSSION
The chart given below shows the demographic data of How Digital Media Budgets Are Trending for 2023.
Kantar.(September 21, 2022)
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Global Media Budget Plans for 2023

% of marketers increasing budget/resource allocation minus % decreasing (net change)
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TV sponsorship
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Published on MarketingCharts.com in September 2022 | Data Source: Kantar
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Based on a global survey of almost 1,000 marketing professionals from advertiser, agency and media companies

Ll OVERVIEW OF INTERNET USE
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The latest data suggest that internet users grew by 192 million over the past 12 months, resulting in annual growth of just 4.0
percent in 2021.
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INTERNET USERS OVER TIME

NUMBER OF INTERNET USERS (IN MILLIONS) AND YEAR-ON-YEAR CHANGE

GLOBAL OVERVIEW
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Kepios analysis reveals that internet users have more than doubled over the past 10 years, climbing from 2.18 billion at the start of
2012 to 4.95 billion at the start of 2022.That results in a compound annual growth rate (CAGR) of 8.6 percent for the past decade as
a whole, but — as you can see in the chart below — annual growth rates have fluctuated meaningfully from one year to another.

JAN SOCIAL MEDIA USERS OVER TIME
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Meanwhile, social media users have seen even faster growth than internet users over the past decade.
Today’s total of 4.62 billion social media users is 3.1 times higher than the 1.48 billion figure we published in 2012, and means that
social media users have grown at a CAGR of 12 percent over the past decade.
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This finding may have added relevance for marketers launching new brands and products, Reels haven’t quite gained the same
momentum as Stories yet, but data reveals that 675 million Instagram users still see ads in the platform’s dedicated video tab each
month.

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO ENGAGE IN EACH ACTION EACH MONTH
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In addition to paid placements, it’s also worth noting that just under 1 in 4 working-age internet users (23.2 percent) actively likes or
follows a brand on social media every month, while nearly 1 in 8 (12.2 percent) says that they (re)share brands’ social media posts
at least once per month.
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sl DIGITAL MEDIA SPEND

ANNUAL SPEND ON DIGITAL MEDIA DOWNLOADS AND SUBSCRIPTIONS

GLOBAL OVERVIEW
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In total, Statista reports that the world’s internet users spent almost USD $300 billion on digital content in 2021.
Interestingly though, despite the popularity of video and music streaming platforms, spend on video games accounted for more than
half of that global total, highlighting just how valuable the gaming audience remains.

V. CONCLUSION

Most startups use digital marketing and social media to promote their products/services. Most startups have no competitors in the
same industry using digital marketing for startups. Few startups are using digital marketing to promote their products/services in the
near future. It can be seen that digital marketing is the way to go for any business that wants to generate global attention for its
products. So digital marketing can be tricky to maintain, but with the advent of social media tools like Facebook and Twitter,
organisations can still get the best out of it. You don't have to fight for your website's presence on the internet, but the tools
mentioned above can be effective in achieving this goal. Separation requires strong and credible legal provisions that can help
organisations relying on digital marketing. Analysing and tracking your digital progress goes hand in hand with technological
advancements. Technological advancements open up many opportunities, but also present new challenges for marketers. Marketers
use the digital portfolio as a platform to create more believable products and enable experts to improve them. In the age of gifts,
shoppers expect data that can potentially solve product problems. Trusted visibility of your company or package through digital
promotion allows buyers to gain insight into the perception of your package.
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