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Unique: E-commerce stands for electronic commerce. E-commerce is doing commerce online and electronically. The E-
commerce has totally revolutionized the customary concept of trade. E - commerce bargains with offering and acquiring of 
products and administrations through web and computer systems. This paper endeavors to highlight the diverse challenges 
confronted by the E-commerce in India, get it the basic development components required for E-commerce, depicts the success 
of E-Commerce in India and retail E-Commerce deals in India. The think about found that, within the world of E-commerce, 
the presence of the wholesalers is at the most prominent hazard since the maker can effectively overlook them and offer their 
items to the retailers and the customers. Wholesalers can take the advantage of E-commerce in setting up contracts with 
rumored makers and connecting their trade with the online. The think about too found that, E-commerce gives the different 
sorts of openings to the wholesalers. 
Keywords: E-commerce, Challenges, On Line Shopping, Evolution, Prosperity. 
 

I. INTRODUCTION 
E-Commerce stands for electronic commerce. Managing in products and administrations through the electronic media and web is 
called as E-commerce. E-Commerce or E-business includes carrying on a commerce with the assistance of the web and by utilizing 
the data innovation like Electronic Information Compatibility (EDI). E-Commerce relates to the site of the merchant, who offers 
items or administrations specifically to the customer from the entrance employing a advanced shopping cart or advanced shopping 
wicker container framework and permits installment through credit card, charge card or electronic support exchange installments. E-
Commerce is the development of commerce onto the World Wide Web (WWW). E-Commerce encourages unused sorts of data 
based trade forms for coming to and association with clients. It can too diminish costs in overseeing orders and association with a 
wide extend of providers and exchanging accomplices. For creating nations like India, E-Commerce offers significant 
openings.Electronic commerce or E-Commerce alludes to a wide run of online commerce exercises for items and administrations. It 
moreover relates to “any shape of trade exchange in which the parties connected electronically instead of by physical trades or 
coordinate physical contact.” E-Commerce is the utilize of electronic communications and advanced data handling technology in 
commerce exchanges to make, change and rethink connections for esteem creation between or among organizations and between 
organizations and people. Nowadays E-commerce in Indian society has gotten to be an indispensably portion of existence . 
Availability to E-commerce stages is not a benefit but rather a need for most individuals, especially within the urban ranges. 
 

II. OBJECTIVES OF THE STUDY 
A.  To consider the concept of E-commerce.  
B.  To analyze the display patterns of E-commerce in India. 
C.  To think about the different challenges confronted by E-business players in India. 
D.  To consider the prospects of E-commerce in India.. 
 

III. CONCEPT OF E-COMMERCE IN INDIA 
1) Multi Product E-Commerce: A few web entrances give nearly all categories of products and administrations in a single 

location; they are focusing on clients of each conceivable item or benefit. Indian E-Commerce entrances give products and 
administrations in a assortment of categories like attire and embellishments for men and ladies, wellbeing and excellence items, 
books and magazines, computers and peripherals, vehicles, collectibles, program, shopper gadgets, family machines, 
adornments, audio/video excitement products, blessing articles, genuine bequest and administrations, trade and openings, 
business, travel tickets, marriage etc. 
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2) Single Product E-Commerce:  A few Indian entries / websites bargain in a specialized field. Illustrations: In automobiles, the 
entrances are http://www.indiacar.com and http://www.automatindia.com, on these destinations ready to purchase and offer 
four wheelers and two wheelers unused as well as ancient vehicles online. A few of the administrations they give are car inquire 
about and audits, online assessment, specialized determinations, vehicle protections, vehicle back, merchant locator etc. In 
stock and offers markets a few of the destinations are http://www.equitymaster.com, http://www.5paisa.com. A few of the 
administrations advertised to enrolled individuals are online buying or managing of stocks and share, advertise investigation 
and inquire about, company data, comparison of companies, inquire about on value and shared reserves, following advertise 
patterns etc. In genuine domain, the entries like http://www.indiaproperties.com. 

 
IV. TYPES OF E-COMMERCE 

The major different types of E-commerce are as follows: 
1) Business to Business (B2B):  Trade to Commerce E-commerce alludes to the total range of E- commerce that can happen 

between two organizations B2B E-commerce incorporates acquiring and acquirement, provider administration, stock 
administration, channel administration, deals exercises, installment management, and benefit and bolster. Some B2B pioneers 
are Chemdex (www.chemdex.com), Fastparts (www.fastparts.com) and Free Markets (www.freemarkets.com)   

2) Business to Consumer (B2C):  Trade to Customer E-commerce alludes to trades between Trade and Customer. Coordinate 
managing between Commerce and Customer has continuously existed, but with the Ecommerce such exchanges have picked up 
assist momentum. 

3) Traditional B2C model:  Producer -> Retailer -> Consumer 
4) On line B2C Model: Producer / Retailer -> Consumer  Examples: Amazon.com, Yahoo.com and Schwab.com. Similar 

activities transactions that occur in business to business, E-commerce also take place in the business to consumer context. 
5) Consumer to Consumer (C2C): Consumer to Consumers involves transactions between and among consumers. These 

exchanges may or may not include third party involvement. Traditionally consumers have had dealings with other consumers, 
but only few of those activities were in a commercial sense. 

6) Consumer to Business (C2B): Consumer to Business is relatively a new model of commerce and is a reverse of the traditional 
commerce models. Here, consumers provide services or goods to businesses and create value for the business. Consumers can 
band together to form and present themselves as a buyer group to businesses in a consumer to business relationship. These 
groups may be economically motivated as with the demand aggregator.  

7) Business to Business to Consumer (B2B2C): A variant of the B2B2C model wherein there is an additional intermediary 
business to assist the first business transact with the end consumer. Here, it is poised to much better in a web based commerce 
with reduced costs of having an intermediary. Example: Flipkart is one of the most successful E-commerce portals which 
provide a platform for consumers to purchase a different variety of products like electronic goods, apparels, books and music 
CDs. 

V. FUNCTIONS OF E-COMMERCE 
Communication work: Pointed at the conveyance of data and/or reports to encourage commerce exchanges. Case: E-Mail. Process 
administration work: Covers the robotization and changes of trade forms. Case: organizing two computers together. Service 
administration work: Application of innovation to make strides the quality of benefit. Case: Government Express site to track 
shipments and schedule. Transaction capabilities: Gives the capacity to buy/sell on the web or a few other online administrations. 
Case: Amazon.com. 

VI. EVOLUTION OF E-COMMERCE 
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VII. CHALLENGES OF E-COMMERCE 
1) External Challenges: Outside powers affect how E-commerce companies arrange their development methodology and give 

consistent client involvement onsite and post exchange Item and Showcase Technique: E-commerce companies got to address 
issues relating to quickly advancing client sections and item portfolios get to data on advertise insights on development, 
measure and share oversee numerous client engagement stages center on extension into modern geographies, brands and items 
and at the same time tackle a hypercompetitive estimating environment. Client and Advanced Involvement: Companies have to 
be give a wealthy, new and basic client involvement not equipped towards disclosure, oversee conflicting brand involvement 
over stages; oversee multiplication of advances; and handle time to advertise weight for unused applications. Within the later 
past, social media has ended up more compelling than paid showcasing. Installments and Exchanges: E-commerce companies 
may confront issues around security and security breach and controlling invented exchanges. Encourage, RBI confinements for 
paid ahead of time disobedient or E-Wallets act as impediments. From a exchanges viewpoint cross border charge and 
administrative issues and backend benefit charge and withholding charge can have genuine implications. Fulfillment: 
Companies will ought to check on the off chance that the physical foundation gets influenced by the web speed. Too the need of 
an coordinates conclusion to conclusion coordinations stage and advancement centered fulfillment choice might cause 
conveyance issues. Challenges around turn around coordinations administration and third party coordinations intuitive seem too 
act as obstructions to growth. 

2) Internal Challenges: Inner powers affect how E-commerce companies can organize to drive and support growth. 
a) Organization Scaling: E-commerce companies will have to be make beyond any doubt organization design keeps pace with the 

quickly advancing trade methodology, beside liquid administration, solid administration and administration improvement. From 
a growth viewpoint, indentifying procurement openings, support raising and IPO preparation gets to be essential. From a 
innovation point of view, it is vital to convert IT as an advancement center and address the need of cooperative energy between 
trade, innovation and operations capacities of the enterprise. 

b) Charge and Administrative Organizing: Companies will got to address issues around sub ideal stockroom assess arranging lopsidedness 
between FDI standards vis-à-vis satisfactory substance controls, wasteful holding IPR or substance structure and worldwide charge wasteful 
aspects. Future challenges incorporate the modern companies act, arrangement on related party exchange estimating and the instability 
around GST roadmap. 

c) Risk Extortion and Cyber Security: From a chance point of view E-commerce companies may confront issues around brand 
chance, insider dangers and site uptime. Issues around representative seller nexus, bribery and debasement make companies 
helpless to fines. Cyber security moreover raises a few concerns around site abuse by outside entities. 

d) Compliance Framework: E-commerce companies have to comply with several laws, many of which are still evolving. Potential 
issues around cyber law compliance, inefficient anti corruption framework, legal exposure in agreements or arrangements, 
indirect and direct tax compliance framework and rules and regulations could pose problems. Uncertainty around VAT 
implications in different states due to peculiar business modes could cause issues. 

 
Figure 1: E-Commerce Drivers and Challenges 
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VIII. SNAPSHOT OF E-COMMERCE RETAIL REVENUES IN INDIA 
 

Table 1 
Year Statista Research Online Retail Forecast 
2019 US $ 42.58 Billion 
2020 US $ 55.35 Billion 
2021 US $ 67.53 Billion 
2022 US $ 84.71 Billion 
2023 US $ 103.62 Billion 
2024 US $ 124.35 Billion 

Source: Statista 
 
Table 1 reveals that, according to the report provided by Statista Research, shoppers in metropolitan cities in India are driving E-
Commerce; these consumers primarily avail of E- Commerce service in the areas of travel, consumer electronic and online books. 
According to a report provided by Statista Research, E-commerce revenues in India will increase by more than three times by 2022, 
jumping from U.S. Dollar 42.58 billion in 2019 to U.S. Dollar 124.35 billion in 2022. 
 

IX. PROSPERITY OF E-COMMERCE IN INDIA 
According to the overview by the Related Chambers of Commerce and Industry of India, India’s E-commerce showcase, which 
stood at $ 2.5 billion in 2009, come to $8.5 billion in 2012 and rose 88% to touch $ 16 billion in 2013. India is slowly getting to be 
the nation with most elevated number of proficient populace within the world and the web entrance is to a great extent driven by 
portable phones, with a few of the cheapest and most fundamental hand sets as of now advertising get to the internet. 
 

Table 2: Internet Population in India 
Year Internet Population(in millions) 
2012 137 
2013 239 
2014 286 
2015 347 
2021 760 

 
Table 2 uncovers that, as per information discharged by Telecom Administrative Specialist of India (TRAI), India’s add up to web 
supporters stood at 760 million as of 2021. Due to tall web infiltration in India, the flexibility of online shopping and superior 
shopping encounters advertised by the E- commerce websites among Indians have expanded rapidly. 
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X. SOME OF THE E-COMMERCE COMPANIES IN INDIA 
A. Ola Cabs 
B. Paytm 
C. Ebay India 
D. Flipkart 
E. Amazon 
F. Stoical Tech 
G. Snap deal 
H. Myntra 
I. Naaptol 
J. Shop Clues 
K. HomeShop 
L. Zomato 
M. Jabong 
N. Health Kart 
O. MobiKwik 
P. American Swan 
Q. Carat lane 
R. Bata Shoes 
S. IRCTC 
T. Tradus 
U. Bro4u 
V. Instamojo 

XI. FINDINGS OF THE STUDY 
A. In the world of E-commerce, the presence of the wholesalers is at the most prominent chance since the maker can effortlessly 

overlook them and offer their items to the retailers and the shoppers. Wholesalers can take the advantage of E-commerce in 
building up contracts with presumed makers and connecting their commerce with the online. 

B. The retailer can spare his presence by connecting his commerce with the online dissemination. The retailer can give extra data 
around different things to the shoppers, meet electronic orders and be in touch with the buyers all the time. Subsequently, E-
commerce could be a great opportunity. 

C. Producers can take the preferences of E-commerce by connecting themselves with the online, by giving data around their items 
to the other joins within the trade chain and by having a brand identity. 

D. As more individuals are getting connected with E-commerce, the request for centre providing web office is additionally 
expanding. Thus, the individuals who wish to require advantage of it can set up cyber and have their benefits. 

E. E-commerce gives the different sorts of openings to the Wholesalers, Retailers, Makers and the Individuals. Retailers meet 
electronic orders and ought to be in touch with the consumers all the time. 

F. People are aware of the accessibility of different items within the markets through the assistance of tv, daily paper, site etc. the 
accessibility of a modern item and its cost and other highlights can be known easily. 

XII. SUGGESTIONS 
A. An in-depth understanding of the legitimate administration and the conceivable issues that an E- commerce commerce would 

confront coupled with compelling chance administration techniques has been the require of the hour for of E-commerce 
businesses to flourish in this industry. 

B. Intellectual Property Rights (IPR) issues in E-commerce exchanges have taken a modern frame with clients finding circle gaps 
to not as it were effortlessly copy fabric but moreover deceive other clients. Subsequently, much more IPR must viably control 
tangled web. 

C. The improvement of instructive measures has enabled a extraordinary request within the market. 
D. The effective impact of different social media apparatuses like Facebook permits customers to organize their favorite things and 

fragment it into them and collections to share with others. 
E. The website for online shopping should be in understandable language. The language should be kept simple while making the 

websites. 
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XIII. CONCLUSION 
Today E commerce has gotten to be an indispensably portion of way of life. Openness to E-commerce stage isn't a benefit but or 
maybe a need for individuals, especially people groups who are remaining in urban regions. Due to quick appropriation of web 
empowered gadgets like Smartphone and Tablets, we have seen an unparalleled development in E- commerce. The media 
transmission innovation has totally changed the way of our living, communication strategies, shopping etc. It includes a colossal 
affect on how we communicate with companions and relatives how we travel, how we get to the data and the way we purchase or 
offer items and administrations. The development of Ecommerce volumes in India is pulling in the consideration of players around 
the globe. E-commerce makes unused openings for trade it too makes modern openings for instruction and scholastics. It shows up 
that there's colossal potential for giving E-business education. 
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